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Abstract: this article substantiates the need for the development of small business and private enterprise in
Uzbekistan as a priority for the further development of the Republic. In the article it is given priorities and the
role of private enterprise in the development of economy, in addition reached results in this sphere and
directions of development in the future. Small business and private entrepreneurship are an important factor in
the development of the economy, increasing employment and incomes of the population.
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MAJIBIA BU3HEC U YACTHOE IPEJIPUSITUE KAK IIPUOPUTET JJIsI
JAJIBHEHIIETO PASBUTUSA Y3EEKUCTAHA
PacysoBa H.H.}, IIpumoBa AAZ XynasipoBa M.M.} (Pecny0siuka Y30ekucran)

lPachzoea Hueopa Hemamosra - Cmapuwiuii npenooasamens,
2Hpu,uoea Asuma A3uzoena - Cmapwiuii npenooasamein;
3
Xyoasiposa Mexpaneusz Mypodosua — cmyoenm,
Kageopa menedxrcmenma,
Byxapckuil uHceHepHO-mMexXHOI02UYeCK ULl UHCIMUmym,
e. byxapa, Pecnybauxa Y36exucman

AHHOmMayuA: 8 OaHHOU cmamve 000CHOBbIBAECA HeOOXOOUMOCMb PA38UMUSA MAL020 OU3Heca U 4YaCMHO20
npeonpuHumMamenbcmea 8 Ysbexucmane KAk NPUOPUMEMHO20 HANPAGNEHUs. OAlbHelule20 Pa3eumusl
pecnyonuxu. B cmamve oanvl npuopumemst u posb YacmHo20 NPEONPUHUMAMENbCMEA 8 PA3GUMUYU IKOHOMUKLU,
O0ONOIHUMENbHO OOCMUSHYMbL PE3YIbMAamyl 6 Mo chepe u HanpasieHust pazeumusi 6 oOyoywem. Manvtii busnec
U uacmHoe NPeONnPUHUMAMENbCMBO AGNSIOMCSI  GANCHLIM  (DAKMOPOM  pA3GUMUSL IKOHOMUKU, YEeTUHeHUS
3AHAMOCMU U 00X0008 HACCIEHUS.

Kmoueswvie cnosa: manviii 6uzneC, uwacmuoe npeOnpUHUMAMenbCmeo, O1a2onpusmHublil 0el060u  KAuMam,
YACMHBLI NPEONPUHUMAMENbCMNEA.

The Republic of Uzbekistan pays great attention to the development of small business and private
entrepreneurship. The priority choice of the accelerated development of small business and entrepreneurship in
the Republic of Uzbekistan is explained by the following:

— First, small business, being the most important structure-forming sector of the economy, serves as the main
source of filling the domestic market with necessary goods and services. Small business not only fills certain
niches in the economy, but also plays an extremely important role in its diversification and ensuring a steady
pace of its development;

— Second, being compact in its form, possessing mobility and efficiency in decision making, being
susceptible to innovations, small businesses can more flexibly and quickly adapt to changes in demand and
market conditions in global and regional markets, and respond to its challenges in a timely manner;

— Third, the creation and conduct of small business does not require large expenditures and capital
investments, which allows faster and easier to carry out of modernization, technical and technological re-
equipment of production, to develop new types of products, constantly update its range and ensure
competitiveness;

— Fourth, higher stability of this sphere in comparison with large enterprises to the challenges and
consequences of crisis phenomena in the economy;

— Fifth, small business is not only a source of income, but also a means to reveal the creative and intellectual
abilities of people. This area gives each person the opportunity to show their individual talents and capabilities,
thereby forming a new layer of people - initiative, enterprising, inclined to independent activity, capable of
achieving their goals.



Small business produces almost 60 percent of gross domestic product, one third of industrial output, 98
percent of agricultural products, and also provides half of the investment. In many areas, small businesses
account for between 60 and 90 percent of exports. 78.3% of the country's employed population work in small
business, while in 2000 this indicator was only 49.7%.

In recent years, in order to create a favorable business environment in Uzbekistan, to increase the country's
attractiveness for foreign investors, a number of regulatory legal acts have been adopted, unnecessary barriers
and procedures that impede the free activity of entrepreneurs have been lifted. As a result of the reforms carried
out in Uzbekistan, in the international Doing Business ranking over the past five years there has been an
improvement of 18 positions. According to the results of the latest Doing Business 2020 report, Uzbekistan’s
ranking among 190 countries has changed from 76th to 69th place Thus, a positive shift of 7 positions was
achieved. The main factors for increasing the rating of Uzbekistan are recognized as the improvement of
indicators in several areas. For example, in the direction of facilitating international trade, the risk management
system for customs and border control has been fully launched - the “green corridor”, “yellow corridor”, and
“red corridor”.

Despite the positive results achieved, in some areas, including obtaining building permits, obtaining a loan,
paying taxes, registering property, and the consistent implementation of reforms in resolving insolvency, there
are drawbacks. To address these shortcomings, a new system for the development of small business and
entrepreneurship will be introduced:

- an indicator of the “vitality” of enterprises will be introduced, since the activity of some enterprises is of a
short-term nature;

- the development of small business and entrepreneurship should proceed from the specifics and potential of
each district;

- establishment of industrial cooperation between small businesses and large enterprises;

- creation of cooperation fairs, as well as the creation of the Unified electronic cooperation exchange of
goods and services;

- simplification of land allocation procedures for project placement;

- further improvement of banking services to business entities and increase lending efficiency.

Thus, small business as a new form of organization of socially necessary labor meets the socio-economic
interests of Uzbekistan. This activity is equally useful both for the economy of the country as a whole and for
each citizen individually, and therefore has earned well-deserved state recognition and support. Small enterprises
include additional labor in the process of social production, which creates new values, increases national income
and national wealth. Small business is such a source of development, which Uzbekistan cannot refuse either now
or in the future.
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